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UlMCARNWE

Noco6ue npeacTaBnfeT co6on My/ibTUMEAMUHBIU
aHr10A3bI4YHbIA KOMIMJIEKC MaTepuasoB A/1A yYuTeNnsa B
¢dopmaTte CD-ROM, KoTopbiX BKJIlOYAET:

BBOAHbIE CTaTbU O MOHATUAX «KYJ/IbTypa» U
«KYJIbTYPHbl€ LLeHHOCTU>,

aYyTEHTUYHbIX aHI10A3bI4HbIM BUAEOMATEPHA Pa3HbIX
}KaHpOB,

5 TeMaTUYeCKUx pasgesioB U3 2-4 Moayen KaxKablH,
CBA3aHHbIX C HAaUMOHAJ/IbHO-KYJ/IbTYPHbIMU LLEHHOCTAMM
(poM, ceMbs, paboTta, ceobopa, TpaamMUMU U T.4.) U
6asmpylowmxca Ha Bugeomarepmane,

NJ1aHbl YPOKOB C NOLAroBbIMU MHCTPYKUUAMMK ANA
npenojaBaTesien U CTYZIEeHTOB,

3aZlaHUA C KJIloMaMM M pa3gaToYvHbiM MaTepuan,
pa3paboTaHHble Ha OCHOBe BMAeoMaTepHana,

MeToAUuYecKne peKkoMeHgaumm ana npenojasaTeseu,
6a3upyowmecs Ha JIMYHOCTHO-OPUEHTUPOBAHHOM,
NoJIMMOZa/IbHOM NoAxoAe K U3YYEeHMIO A3biKa MU
KY/IbTYpbl.
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Introduction
Rokyn Shiftin

The teacher's manual American Values through Media 15 designed to help English language teachers
facilitate effective cross-cultural communication skills in their students, skills which are needed in
today's global village of instantaneous communication and virtual face-to-face meetings. The manual
is orpanized around American media sources, such as movies, documentaries, YouTube videos,
television commercials, and a television series, looked at for their underlying value messages. Itis
organized around topics that empower students to bridge coltural barriers and misunderstandings in

What is culture?

Before examining anyone's values, one must first understand the notion of "culture " Englich
anthropologist Edward B. Tylor, in his book Primitive Culture, published in 1871, said that culture is
"that complex whole which includes knowledge, belief, art. law, morals, custom, and any other
capabilities and habits acquired by man as a member of society." Essentially, we all identify with
something we call our own colture. Whether we recopnize what that is and whether we can easily
define it and explain it to someone outside of our own society is another story.

Effective cross-cultural communication rests on our ability to do just that, however. To understand
another colture, we must be able to look at our own as well. This text, while being premized on an

investigation of American culture and values, is also very much an exploration into Russian culture

and values.

In the words of Edward T. Hall, a contemporary anthropologist and a leader in the field, "We should
never denigrate any other culture but rather help people to understand the relationship between their
own culture and the [other] culture. When you understand another culture or lanuage, it does not
mear that you have to lose your own culture.”

American Values through Media facilitates inquiry into both American and Russian ideclogy thus
fostering cross-cultural discussion, critical thinking, and cultural awareness - both of American and
Russian cultures.




N N Yo Yol a
OCOBEHHOCTH NOCObNH;

Mo agaHHbIM npoBegeHHoro ¢ 2009 no 2011 rr B paMKax NpoeKTa onpoca, B KOTOPOM
yyacteoBaam 1398 ctygeHToB U 971 npenogasartesnb (M3 BnagneBocToKa, benropoja,
CaHkT-leTepbypra, MockBbl, EKaTepuHbypra, Banagmmpa 1 ap. ropoaos), aNs
87.4% 3 HUX 3neKTpoHHble CMU, coumasnbHblie CeTHU, peKknama U gpyras
MeaManpoayKuma ABNAIOTCS OCHOBHbIM MCTOYHMKOM MHGOPMaLMK O 3apy6erKHOM
Kynbtype. [p1 3TOM noslyyeHHoe npeAcTaBAeHMe YacTO ObIBAET MCKAXKEHHDBIM,
MOPOXKAAILMM MEXKKY/IbTYPHbIM 6apbep B CMJTy HEMOHMMaHUA LEHHOCTEN,
YCTaHOBOK M noBegeHuA. Onpoc TakXe rnokasasi, 4to nodtu 80% CTyaeHTOoB-

pecrnoHaAeHTOB MUCIMOJ/1Ib3YKOT Ha3BaHHbIE MeNa UCTOYHUKHA (B OCHOBHOM,
aMepMKaHCKMe) ANA coBepweHCTBOBaHUA CBOUX A3blKOBbIX HAaBbIKOB.

310 onpeAennso BbI6op B KAYECTBE OCHOBHOIO KY/IbTYPHO-JIMHIBUCTUYECKOro hoKyca
MOCO6MA KOHLUENTa «KY/JbTypHblE LEHHOCTU> M LUMPOKOIro CMEKTPa ayTEHTMUYHbIX
MeJMa MaTepPMaoB, Er0 PENPE3EHTUPYHIOLLMX:

AMEPUKAHCKUX XYJOXKECTBEHHBIX M JOKYMEHTa/IbHbIX (PUIbMOB,
PEK/ITAMHbIX POJIMKOB,

BMEOKUMNOB M 3arnMCceN M3 NonyaspHoM colmanbHon cetu YouTube,
MaTepuasioB CamToB, 610roB,

MAAOCTPAUMA U T. 4.,

Pa3HOXXaHPOBOCTb M NOJIMKOAOBOCTb MCMOJIb3yEMOro MaTepuasia No3BonseT
NpeACTaBMTb Pa3/IMyHbIE CUTYaUuM U POPMbl aHI 10513bIMHOM KOMMYHMKaLMK,
COLMaJIbHYO U PErMOHAJIbHYH0 BapMaTUBHOCTb A3blKa, YTO OYEHb BarKHO A/1A
MEXKY/IbTYPHOrO 06LLEHUA.




Media

Values

Unit/Lesson

Level(s)

“Designated Target”
(NCIS)

Assimilation (immigration
issues), patriotism, honesty,
justice, friendship, tolerance

Unit One/ Lesson One
“The Melting Pot”

Upper-intermediate/Advanced

Spanglish

Assimilation, family, work-
ethic, justice, individualism
and personal responsibility,
the underdog, education,
patriotism, self-reliance

Unit One/ Lesson Two
“The Melting Pot”

Pre-intermediate/intermediate

“Freedom to Move”
(Levi’s Commercial)

Freedom, winning (explicit);
inspiration, individuality v.
part of a group/belonging
(implicit).

Unit Two/Lesson One
“...with Liberty and Justice
for all”

Advanced

”

“Freedom is Wireless
(CTIA Commercial)

Freedom

Unit Two/ Lesson Two
“...with Liberty and Justice
for all”

Intermediate and higher

Crash

Fairness, equality of
opportunity, individual
freedom

Unit Two/Lesson Three
“...with Liberty and Justice
for all”

Upper-intermediate/Advanced

Ted Turner - They
Made America

Innovation, work-ethic,
individualism and personal
responsibility, competition,
self-reliance, equality of
opportunity, material wealth

Unit Three/Lesson One
“The Land of Opportunity”

Intermediate - Advanced

Super Size Me

Competition, individualism
and personal responsibility,
justice

Unit Three/ Lessons Two -
Four “The Land of
Opportunity”

Intermediate - Advanced

“Jill and Kevin’s Big
Day”

individualism, redefinition of
family/traditions, friendship

Unit Four/Lesson One
“Home is Where the Heart
IS”

Intermediate - Advanced

“Back to the Future”
(Macintosh
Commercial)

Individualism

Unit Five/Lesson One
“Everyone has a
place...and a place for
everything”

Intermediate and higher
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UCHUBHAA UEJIb 1HOCUbWA -

(popMMpOBaHUE HEOOXOAMUMBIX ANS
MeAnarpaMoTHON JIMYHOCTM KOMNETEHLUMM -
3HAHME OCHOBHbIX KY/IbTYPHbIX LIEHHOCTEMW,
MMEIOLLMX CBOO CneLndUKY B PYCCKOM U
MHOA3bIYHOM (B YAaCTHOCTM, aMEPMKAHCKOM )
Ky/IbTypax,

YMEHUE BUIETb U OLEHUBATb OTParKEHME

KY/JIbTYPHbIX LLlEHHOCTEM B Pa3/IMYHbIX hopMax
Meaua




ARTYAJIbHROCT b

NoCTaB/IEHHOM Le/IM COCTOUT B TOM, YTO
oBJlaJeHME AaHHbIMU 3HAHMAMU POPMUPYET
KPUTMYECKOE MbILUNEHNE, HE3ABUCMMOCTb
CYXAEHUM U aHa/IM3a MeaManpoayKLmu,
BbIBOJMT Ha CPAaBHEHMUE Pa3HbIX KYJbTyp U
KY/JIbTYPHbIX LLlEHHOCTEMN.




PUMEP METOAWYECKWX PEKOMEHZALIMI U3 BBEAEHWUA

American Values through Media provides vou with a resource to meet vour students in thewr venue._
It also provides vou with a resource to help students address American culture with a critical eve
towards the media thev are so avidly soaking up. By doing so vou can achieve two very important
goals:

1. Foster cross-culture communication and understanding.

2. Create student-centered learning environments.

How can "'

crificism'' foster cross-cultural communication and anderstanding?

Looking at anv text (be it media, literature, conversation, etc.) "critically” does not mean vou are
criticizing it. This is simply an alternative, vet extremely common word, for analvzing. It is also a word
that students should be familiar with since it is used frequently in academia and the press. The slight
difference between "critical" and "analvze" is that when something is being examined critically, the
validity of the source is being questioned. Is it offering true mformation?” Can vou trust it? When a
sowrce is being analvzed. vou often have more trust in it. Y ou start off with the assumption that it is
wvahd.

The most important goal with the American Falues through Media manual is to approach it as a
starting point - not an ending point. Y ou and vour students should begin with an examination of
American values and use them as a vehicle through which to ultimately examine vour own culture and
yvour own country's value system. Use the media sources as tools for opening a dialogue regarding
media in vour country. How do the commercials compare to commercials advertising similar items, for
instance” What does this say about vour culture?

How accurate are the messages being sent out of vour country via vour film and television? How
accurate are the representations of vour culture in American media? What does this say about media
sowrces in general? These are some guestions to think about as vou motivate vour students to think
critically and cross-culturally while vou work through American Falues through Media.



Students: Intermediate-Advanced/ senior high school and
university students, young adults
Time: 1 session lasting 1hr 30 min (or 2 sessions 45 min each)
Video: 2 YouTube videos for class viewing -
Video 1 “JK Wedding Entrance Dance” (5.09 min) —
Video 2 “What Made JK Wedding Entrance Dance
Become a Web hit?” (2.20 min) —
Related videos for out of class viewing (optional):
“JK Wedding Dancers on the Today Show”
“Jim and Pam Wedding (Forever)” — a scene from “The
Office” TV show series

Values: love and family, friendship, individualism and creativity,
faith and religion, fame and popularity

Objectives: students should be able to connect cultural values
and some wedding traditions; to express their opinions with
supporting arguments orally and in a written form;




NOACHEHUA AJIA YUUTENA (NMPUMEP U3 MOAYJIA 10.B.C EPFHEEMM

Building Language Awareness: wedding day related vocabulary, expressing
opinions, contrasting and comparing, the language of posts, interviewing skills

Building Cultural Awareness: The wedding theme highlights some similarities
and distinct difference between American and other cultures, Russian culture in
particular. Despite the fact that there are many clashing values in American
society the focus should be on the reconciliation of individualism with love/famil
values. It means that people still hold values even though they do not follow
conventions and do things their own way.

Notes to the teacher: Home-made videos broadcast globally via youtube.com
have become a huge part of modern American culture especially with the growt ?’V""
and importance of the Internet in people’s lives. In Russia, however, sharing
home videos with the world is not a widespread practice. So one of the tasksof |
the lesson is to investigate what students think about making their home videos
public.

These YouTube videos, being first of all fun to watch, lead to a serious discussia
of how old traditions can be redefined, how creativity helps to stand out, on the
one hand, and how catchy a new idea can be for multiple copying, on the other.
It is crucial to let students work out their own ideas and take an active part in thelr
knowledge construction rather then giving them the right answers.



anIMepr 3ajaHun C Pa3HbIM MaTepuariom
Vocabulary Focus (8 min)

Pair work. Ask students to look at the pictures and find the images
corresponding with the words and expressions from the list below.
Note that some words may go with more than one picture! (3 min).
bride, bridegroom, veil, wedding train, bride’s bouquet, bridesmaid,
best man, groomsmen, “to go down the aisle”, altar, wedding carriage,
wedding-cake, wedding crown, candles, “taking wedding vows”,
wedding gown, reception, lawyer




MPUMEP SAAAHUA C YOUTUBE BUAEOC

Tell students that they are
going to watch a short
YouTube video featuring a
wedding ceremony of a
young American couple who
did their best to make their
big day unforgettable!

To make your students
active watchers, ask them,
while viewing, to list some
things they found
unexpected or new to a
wedding ceremony.

Suggested answers for
“unexpected things” - pop
music, sunglasses, dancing
down the aisle, a female
priest;

You T“he http://www.youtube.com/watch™v=_|3V|Bet690&feature=related

* You're now signed in to YouTube. Reload the page to see your personalized content.

Jill & Kevin's Big Day - JK Wedding Entrance Dance

Panomkorn10 O Subscribe 30 videos ¥

& Like ®  Addto  Share P 14764 it



NMpumepbl BONpocoB ANS AUCKYCCUN:

Tradition vs. Innovation
*» Tell students you’re going to show the video again and this time
they should focus on how the video makes them feel.
1. Did you like the video? Why or why not?
2. What things have you never seen in a wedding before?
3. What was most appealing to you?
4. What atmosphere was created by this entrance dance? Did the dancers
and guests enjoy it? Explain your answer.
5. Do you think it was staged and performed by hired professionals or by
friends? Explain your answer.
**In each culture weddings are associated with certain values which
are reflected in numerous traditions. Since the main focus of this
lesson is the contrast of convention and innovation, the teacher
should draw the students’ attention to 1) the connection of traditions
and values; 2) reconciliation of breaking a tradition with holding
values.
6. What values does the YouTube video “JK Wedding Entrance Dance” tell
us about?
7.Why do some couples break long-established traditions and introduce
new ones?
8. Have Jill and Kevin lost their values because they do not follow traditions
in their wedding? Explain your position.




NMpumepbl 3agaHuKn ANA caMoCTOATENbHON pPaboThl

1. Read in the Reading File the blog post “Weddings: A changing trend”
and write a short opinion /discursive essay (or a blog post) under one of
these titles:

“Something Old, Something New — A Clash of Values?”

“Redefining Cultural Traditions and Values: pros and cons”

“The 215t century Wedding”

2. What is a viral video? - Watch on YouTube the related videos
illustrating how the popularity of the couple’s dance made it an instant
Internet classic triggering media hype and a wave of parodies:

a) “JK Wedding Dancers on the Today Show” — a clip from a Saturday
Today Show having the whole Jill and Kevin’s wedding party recreate their
entrance dance in public

The video is also accompanied with a posted article providing some
background information and details about Jill and Kevin’s planning their
ceremony.

b) “Jim and Pam Wedding (Forever)” — a scene from “The Office”, a popular

American TV show, in which the original “JK Wedding Entrance Dance” is

hilariously played upon.

The video has a clear message that some new ideas, when they become viral,

lose their uniqueness and other ways should be found to make your special

day unforgettable.




PAKTUYECKASA 3HAYUMOCTD

"Tocobre MOXKHO MCMOJIb30BaTb B KaYeCcTBe
ZI0NO/IHUTENIbHOr0O MaTepmMasa Kak B CTapLUMX
KJlaccax CpeZHEM LLKOJIbl, B LLUKOJIAX C
yrny61eHHbIM U3YYEHMEM A3blKa, TaK U B
A3bIKOBbIX By3ax Npu 00CYXAEHMU NPOGIEM
MEXKKY/IbTYPHOU KOMMYHMKALIMM, B Kypcax
CTpaHOBeAEHUA U KY/IbTYPOJIOrUK, a TaKKe
Ha A3bIKOBbIX KypCax AOMOJIHUTE/IbHOIO
06pa3oBaHMA U AJ19 CAMOCTOATEIbHOIO
YI1y6/IEHHOIrO M3YYEHMS aHIJIMUCKOro S3blKa.




OTaenbHble pasgesibl Nocob6usa anpooupoBaHbI
y4YaCTHUKaMM NpoeKTa B pa3HbiX By3ax Poccuu B
benropoge, KpacHogape, MockBe, Haxoake,
bnaroseweHcke u CaHKT-lleTepbypre.
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